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COURSE DESCRIPTION
This course will examine the impact of international communications on the socio-economic, cultural and political environments of the countries along the itinerary.  Students will examine private, public and government-run media systems from a theoretical perspective, focusing on the means of production, distribution and consumption.  Among the topics to be discussed are the role of media in globalization, cultural and technological imperialism, media ownership and control, international news gathering processes, freedom of the press, cultural information flow, media accessibility, and use of the Internet.  Students will be able to integrate theoretical constructs with practical applications by engaging in individual and faculty-directed in-port activities, including tours of local and transnational media corporations.
COURSE OBJECTIVES
The course will provide the student with:

· A better understanding of and appreciation for the complexities surrounding international communication
· An sense of the history of transnational media proliferation and an overview of theoretical frameworks for the study of international communications
· A critical perspective concerning the impact of US-based and Western European media on global media technologies and programmatic content

· The ability to differentiate among the various types of media organizations and how they operate
· A grasp of how international news correspondents and organizations gather and distribute international news
· A first-hand look at various media operations in Europe, Africa and South America

REQUIRED TEXTBOOKS
AUTHOR: 
Thomas L. McPhail
TITLE:
Global Communication: Theories, Stakeholders, and Trends
PUBLISHER:
Malden, MA: Wiley-Blackwell 
ISBN #:
978-1-4443-3030-4 (Paperback)


DATE/EDITION:
2010, Third Edition
COST:  
AUTHOR: 
William A. Hachten and James F. Scotton
TITLE:
The World News Prism: Global Information in a Satellite Age

PUBLISHER:
Malden, MA: Blackwell Publishing
ISBN #:
978-1-4051-5057-6 (Paperback)
DATE/EDITION:
2007, Seventh Edition


COST:
TOPICAL OUTLINE OF COURSE
· Mass Media and Globalization 

· Globalization as a construct
· Background, history and growth of global media

· Globalization and media

· Global media in Europe
· Theories of International Mass Media
· Traditional vs. emerging theories (NWICO, ECT and WST theories)
· Alternative theories:  Free Flow of Information, Modernization Theory, Dependency Theory, Structural, Imperialism, Hegemony, Critical Theory and Public Sphere theory
· Overview of African global media
· Global Media and Culture

· Cultural and technological imperialism
· Western-oriented cultural agenda-setting
· Global marketing and advertising 
· International Mass Media Organizations
· International agencies (UNESCO)
· Birth and growth of transnational corporations (TNCs)
· US-based global media
· Non-US-based global media
· News Flow in the Global Media Market
· International journalism and news flow
· Role of news agencies and international reporters
· Competing for international news 
· Nature of news coverage

·  Overview of Latin American global media

·  Digital Global Media
· The global village

· Evolving role of the Internet
· Universal accessibility? (class  debate)
· International social media use and social change (class debate)
DAILY CLASS SCHEDULE

Class 1

Introductions, syllabus review, assignments, course expectations

1.  Mass Media and Globalization 
Class 2

Globalization as a construct / background, history and growth of global media

Readings:
“Background and History” (pp.1-28) in Globalization: A Reference Book (Ervin & Smith) 
Class 3

Globalization and media
Readings:
Chap. 7 - (pp. 77-93) “Globalization and Media” (World News text)

“Introduction” and Chap. 1 (pp. 1-9) – “The Good, the Bad, and the Global” in Global Media: Menace or Messiah? (Demers) 

Class 4

Global Media in Europe

Readings:
Chap. 9 (pp, 205-222) “Euromedia: Integration and Cultural Diversity in a Changing Media Landscape” (Global Comm text)

2.  Theories of International Mass Media

Class 5 
Traditional theories vs. emerging theories / NWICO, ECT and WST Theories
Readings:
Chap. 1 (pp. 12-38) – “Background” (Global Comm text)

Class 6 
Alternative theories:  Free Flow of Information, Modernization Theory, Dependency Theory, Structural, Imperialism, Hegemony, Critical Theory and Public Sphere theory
Readings:
“Approaches to theorizing international communication” (pp.40-65) in International Communication (Thussu)

Class 7
Overview of African International Media Production and Consumption

Readings:  
Chap. 8 (pp. 116-127) “The Evolving Media of the Arabs and Africa” (World News text)

3.  Global Media and Culture
Class 8
Cultural and technological imperialism
Readings:  
Chap. 5 (pp. 103-123) – “The Medium: Global Technologies and Organizations” (Global Comm text) – or – “Globalization and Culture: Three Paradigms” (pp.43-63) in Globalization and Culture: Global Mélange (Pieterse)  [TBD]
Class 9
Western-Oriented Cultural Agenda-Setting
Readings:
Chap. 12 (pp. 178-194) – “Western Media to Global Media” (World News text)
Class 10
Global Marketing and Advertising
Readings:  
Chap. 10 (pp. 223-242) “Global Issues, Music and MTV” (Global Comm text)
Class 11
Midterm Exam

5.  International Mass Media Organizations

Class 12 
International agencies (UNESCO) / birth and growth of Transnational 


Corporations (TNCs)
Readings:
Chap. 3 (pp. 59-83) – “The Message: The Role of Int’l Organizations” (Global Comm text)
Class 13
US-based global media
Readings:
Chap. 7 (pp. 148-185) – “American Multimedia Conglomerates” (Global Comm text)
Class 14 
Non-US-based global media

Readings:
Chap. 8 (pp. 186-204) – “Non-US Stakeholders of Multimedia Conglomerates” (Global Comm text)

6.  News Flow in the Global Media Market
Class 15
International Journalism and News Flow
Readings:
Chap. 1 (pp. 1-14) “News Communication for a New Global System” and Chap. 3 (pp. 35-46) “The International News System” (World News Textbook)
Class 16
Role of News Agencies and International Reporters
Readings:  
Chap 12 (pp. 274-289) “The Roles of Global News Agencies” (Global Comm text)

Class 17
Competing for International news 
Readings:
Chap 11 (pp. 243-273) “CNN: International Role, Impact, and Global Competitors” (Global Comm text)

Class 18
Nature of News Coverage / Overview of international communication in Latin America

Readings:  
Chap. 3 (pp. 62-76) “The Impact of Great News Events” in The World News Prism (World News text) – or – “Infotainment Inc: the ascent of a global ideology” (pp. 68-82) in Media  Perspectives forthe 21st Century (Papathanassopoulos)  [TBD]
7.  Digital Global Media
Class 19
The Global Village

Readings:
Chap. 4 (pp. 46-62) “The Internet, Comsats, and Bloggers” (World News text) 

Class 20
Evolving Role of the Internet / Universal accessibility
Readings:  
Chap. 6 “Internet: The Evolving Frontier” (pp. 124-147) – (Global Comm text)
Class 21
Class debate:  “Will the Internet replace television as primary source of 



information?”
Readings:
[TBD]
Assignments:  Final Term Paper

Class 22
International social media use and social change



Readings:  
[TBD]
Class 23
Group Debates:  “Are social media true agents for social change?”



Readings:
[TBD]
FIELD ASSIGNMENTS (At least 20 percent of the contact hours for each course.)  

Possible FDPs specifically designed for International Communication students.

Tour of global news facilities:  (London)  Tour of BBC headquarters where students will visit the studios and newsrooms, and meet with an editor or correspondent for a Q & A session and/or a tour of the International Herald Tribune (NY Times affiliate), and meet with an editor or correspondent for a Q & A session

Tour of international organization:  (Brussels)  Tour of the Communications Division of the European Parliament where students will visit the offices of the Director of Communication for the EU, and meet with officers of the division.  

Tour of local newspaper:  (Capetown)  Tour of Capetown Argus where students will visit the news offices and meet with officers of the division.  
Tour of international news agency:  (Montevideo)  Tour of MercoPress, an independent news agency that covers the South Atlantic region, and headquartered in Montevideo.  Students will visit the news offices and meet with correspondents for a Q & A session.

In-port Assignments: 

Each student is required to attend at least two FDPs relating to international communication during the semester, plus seek out other international news sources independently.  Each student must turn in five 2-to-3 page field reports recapping and critiquing at least two FDPs and at least three independent in-port research activities.  All Field Reports must be turned in by the end of Class 19.  It is the student’s choice of whether to attend FDPs that are directed by this course’s professor or to choose related FDPs with other professors.  Students should keep in mind, however, that the FDPs for this class are designed specifically to aid students in completing course assignments and final research paper.
METHODS OF EVALUATION 

Students will be evaluated on four criteria: exams, individual research projects, in-port field work and class participation/discussion/debate.  There is a total of 100 points for the semester.
Midterm Exam – The midterm exam will be based on the readings, lectures, class discussion and in-port observational experiences and will take place on Class 11. The exam will be comprised of multiple choice and short answer questions.  (Worth 15 points)
Final Exam – The final exam will take place on Final Exam Day, and will consist of short answer and essays questions relating to the topics covered in the readings, lectures, class discussions and field experiences throughout the semester.  (Worth 20 points).
Field Assignment Reports:  Five reports as outlined in above section. (Each report worth 5 points, total of 25 points.)

Final Research Paper:  Each student must produce a 12-to-15 page final research paper that compares and contrasts the production, distribution and consumption of international media systems in Europe, Africa and South America on one or more pertinent issues in international communications.  The paper must incorporate theoretical considerations as found in the readings and discussed in class.  The final research paper is due on Class 21. (Worth 30 points)

Class Participation and Debate Day – Portions of various classes throughout the semester will be devoted to student recap and discussion of in-port activities.  Students will be graded on their participation in recap exercises and voluntary in-class discussions of topics related to the readings and FDPs. (Worth 10 points)

RESERVE LIBRARY LIST 
AUTHOR:
Peter Steven
TITLE:
The No-Nonsense Guide to Global Media
PUBLISHER:
Oxford: New International Publications Ltd.
ISBN #:
1-85984-581-9
DATE/EDITION:
2003


ELECTRONIC COURSE MATERIALS

AUTHOR:


David Demers
ARTICLE/CHAPTER
:
“The Good, the Bad, and the Global”


JOURNAL/BOOK TITLE:
Global Media: Menace or Messiah?
PULISHER:


Cresskill: Hampton Press, Inc.
DATE:


1999
PAGES:

pp. 1-9

AUTHOR:


Justin Ervin and Zachary A. Smith
ARTICLE/CHAPTER:
“Background and History”
JOURNAL/BOOK TITLE:
Globalization: A Reference Handbook
PUBLISHER:


Santa Barbara: ABC-CLIO,Inc.



DATE:


2008
PAGES:

pp. 1-28

AUTHOR:


Jan Nederveen Pieterse


ARTICLE/CHAPTER:
“Globalization and Culture: Three Paradigms”
JOURNAL/BOOK TITLE:
Globalization and Culture: Global Melange
PUBLISHER:


Lanham: Rowan & Littlefield Publishers, Inc.


DATE:


2009 (Second Edition)
PAGES:

pp. 43-63
AUTHOR:


Daya Kishan Thussu
ARTICLE/CHAPTER:
“Infotainment Inc.: the ascent of a global ideology”
JOURNAL/BOOK TITLE:
Media Perspectives in the 21st Century, S. Papathanassopoulos, ed.
PUBLISHER:


London: Routledge
DATE:


2011
PAGES:

pp. 68-82
AUTHOR:


Daya Kishan Thussu
ARTICLE/CHAPTER
:
“Approaches to theorizing international communication”


JOURNAL/BOOK TITLE:
International Communication

PUBLISHER:


London: Hodder Arnold
DATE:


2006 (Second Edition)
PAGES:

40-65
ADDITIONAL RESOURCES

None
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